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CULTIBA . - ForwardLookingStatements

Thematerial that follows presentsgeneralbackgroundnformation about OrganizaciérCultiba,SAB.deCV.o a/ | [ drthed /é2 Y LI y e € U
asof the date of the presentation Thisinformation consistsof publicly availableinformation concerningthe Companyand the industriesin

whichit participates It isinformationin summaryform anddoesnot purport to be complete It is not intendedto be relied uponasadviceto

potential investorsanddoesnot form the basisfor aninformedinvestmentdecision

Thispresentationincludesforward-looking statements All statementsother than statementsof historicalfact includedin this presentation,
including, without limitation, those regarding our prospective resources, contingent resources, financial position, businessstrategy,
managementplans and objectives, future operations and synergiesare forward-looking statements Theseforward-looking statements
involve known and unknownrisks,uncertaintiesand other factors, which may causeour actualresourcesyeserves results, performanceor

achievementsto be materially different from those expressedor implied by these forward-looking statements Theseforward-looking
statementsare basedon numerousassumptiongegardingour presentandfuture businesperationsand strategiesand the environmentin

whichwe expectto operatein the future. Forwardlookingstatementsspeakonly asof the date of this presentationandwe expresslydisclaim
anyobligationor undertakingto releaseany update of or revisionsto anyforward-lookingstatementsin this presentation,any changein our

expectationsor anychangein events,conditionsor circumstance®n whichtheseforward-lookingstatementsare based



Our company



CULTIBA . - Holdingcompany

Corporate structure

Cultiba is dolding companyestablished in 1978; itisajectory has focused
on core business sustainabilifyartnershipsand valuecreation.lIt islisted
on the Mexican StocExchangeit trades under the symbdCULTIBA

Beveragebusiness
geppa Cultiba has a 40% interest in GEPPr the exclusivebottler of PepsiCo
beverageproductsin Mexica

Sugarand energybusiness
_ Cultibaalso owns and operates, through GAM, 3 sugar mills and hasa
4% interestin afourth one.

gam

~

Consolidated revenuesached USD$Bnin 2020

1,133
833
2016 2017 2018 2019 2020
YoY Growthg  +6.5% +15.8% (1.7%) 6.2% 12.6%

(comparable)

Sustained EBITDA growth and margin expansion

I | [ ¢ Lprofor@afinancials include 40% of GEPP, 49% of IPBJ and 1C
of GAM

13.7%

2017
89

2018
79

2019
114

2020
Million

USD 156

Cultibacan be used as a vehicle to integrate Food & Beverage companie
throughout Latin America leveraging distribution assets, know how and
0' access to capital markek¥s

>
~3

Significant
opportunities in
attractive Mexican
marketfor growth

Vertical integration provides a natural hedge to
commodity price exposure & accretive margins to
consolidated results

.%9 Potentialconsolidation

of Latin America food &
beveragemarket

2S



http://www.gamsa.mx/
http://www.gamsa.mx/

Cultiba trajectoryfocused on cordusinesses, partnerships andlue creation

Established i1978
asInmobiliaria
Trieme

1987 Inmobiliaria
Trieme & GEUSA
Merge

= GEUSA
1989 GAM is

established
GSAM

1980

—01978’

-~

2008 51% of Benito

Juarez Sugar Mill sold to

INCAUCA

20042006 GEUSA
acquires BRET and
distribution rights in
Chiapas and Oaxaca

1990

¥ PBC

19932000 Geographic
Acquisitions: South & Garci
Crespo, Metro, Southeast,
and North; Chihuahua &
EMVASA territories

CULTIBA.

2016 Option
SESNOA&AS 2
11% byPOLMEX

2013 Equity

Offering
(Follow on)

2010 GEUSA
merges into
GEUPEC

-

GEUPEC

= GEUSA

PBC merges
with Gatorade

Zesc +
GEPP is established
gepp®

GAM merges with
CONASA

+ CONASA
GAM

1992 GEUSA & PepsiCo

start México relationship

2017
Local Debt
Certificates Full
Advanced
Amortization

2013

Local Debt
Certificates
Placement




Our culture and

corporate values

1 An excellent history of worldlass partners with a
strong leadership position

Purposedriven company led by a best-class management team
and workforce

Strong balancsheetand projected growth with profitability
and with sustainability

Proven resilience through complex environments




GEPP ithe only nationwide beveragenulti-channel compan
distributing Pepsi, thirdparty and proprietary brands




