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-- Forward LookingStatements

Thematerial that follows presentsgeneralbackgroundinformation about OrganizaciónCultiba,S.A.B. de C.V. όά/¦[¢L.!έor the ά/ƻƳǇŀƴȅέύ

asof the date of the presentation. Thisinformation consistsof publiclyavailableinformation concerningthe Companyand the industriesin

whichit participates. It is information in summaryform anddoesnot purport to be complete. It is not intendedto be relieduponasadviceto

potential investorsanddoesnot form the basisfor aninformedinvestmentdecision.

Thispresentationincludesforward-lookingstatements. All statementsother than statementsof historicalfact includedin this presentation,

including, without limitation, those regarding our prospective resources,contingent resources, financial position, businessstrategy,

managementplans and objectives, future operations and synergiesare forward-looking statements. Theseforward-looking statements

involveknown and unknownrisks,uncertaintiesand other factors,which maycauseour actualresources,reserves,results,performanceor

achievementsto be materially different from those expressedor implied by these forward-looking statements. Theseforward-looking

statementsarebasedon numerousassumptionsregardingour presentandfuture businessoperationsandstrategiesandthe environmentin

whichwe expectto operatein the future. Forward-lookingstatementsspeakonlyasof the dateof this presentationandwe expresslydisclaim

anyobligationor undertakingto releaseanyupdateof or revisionsto anyforward-lookingstatementsin this presentation,anychangein our

expectationsor anychangein events,conditionsor circumstanceson whichtheseforward-lookingstatementsarebased.



Our company



Corporate structure

Sustained EBITDA growth and margin expansion 

/¦[¢L.!Ωǎ proforma financials include 40% of GEPP, 49% of IPBJ and 100% 
of GAM

Cultibacan be used as a vehicle to integrate Food & Beverage companies
throughout Latin America leveraging distribution assets, know how and
access to capital marketsΧ

ÅBeveragebusiness

ÅCultiba has a 40% interest in GEPPτthe exclusivebottler of PepsiCo

beverageproductsin Mexico.

ÅSugarandenergybusiness

ÅCultibaalso owns and operates, through GAM, 3 sugarmills and has a

49%interestin a fourth one.

Cultiba is a holding company established in 1978; its trajectory has focused 
on core business sustainability, partnerships and value creation.It is listed 
on the Mexican Stock Exchange, it trades under the symbol CULTIBA.

Significant 
opportunities in 
attractive Mexican 
market for growth

Vertical integration provides a natural hedge to 
commodity price exposure & accretive margins to 
consolidated results

Potential consolidation 
of Latin America food & 
beverage market

-- Holding company

Consolidated revenues reached USD$1 Bnin 2020

833 
965 948 1,006 

1,133

2016 2017 2018 2019 2020

YoY Growth% +6.5%
(comparable)

+15.8% (1.7%) 6.2% 12.6%

9.1% 9.2% 8.3%

11.3%

13.7%

2016 2017 2018 2019 2020

Million
USD 76 89 79 114 156

http://www.gamsa.mx/
http://www.gamsa.mx/


Cultiba trajectory focused on core businesses, partnerships and value creation

» 2013: Equity 
Offering 
(Follow on)

1978

2012

1990

2000

2010

1980

» Established in 1978
as Inmobiliaria 
Trieme

» 1987: Inmobiliaria 
Trieme & GEUSA 
Merge

» 1989: GAM is 
established

» 1993-2000: Geographic 
Acquisitions: South & Garci 
Crespo, Metro, Southeast, 
and North; Chihuahua  & 
EMVASA territories

» 1992: GEUSA & PepsiCo 
start México relationship

» 2004-2006: GEUSA 
acquires BRET and 
distribution rights in 
Chiapas and Oaxaca

» 2008: 51% of Benito 
Juarez Sugar Mill sold to 
INCAUCA

» 2010: GEUSA 
merges into 
GEUPEC

2011: 
» PBC merges        

with Gatorade

» GEPP is established

» GAM merges with 
CONASA

CONASA

» 2013: 
Local Debt 
Certificates 
Placement

» 2017: 
Local Debt 
Certificates Full 
Advanced 
Amortization

» 2016: Option 
ŜȄŜǊŎƛǎŜ ƻŦ D9ttΩǎ 
11% by POLMEX

2016

2019



Our culture and 
corporate values

Strong balance sheet and projected growth with profitability 
and with sustainability

Purpose-driven company led by a best-in-class management team 
and workforce

Proven resilience through complex environments

An institutional, solid and effective corporate governance 2

4

3

5

1 An excellent history of world-class partners with a 
strong leadership position 



GEPP is the only nationwide beverage multi-channel company 
distributing Pepsi, third-party and proprietary brands


